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Beauty Guru

The younger generation prefers YouTube over TV. This phrase you often hear is
true for not only Japan but also America. When you think of YouTubers in Japan, I
think the first thing that comes to mind are people that do experiments and post
content that are considered a grey area in television. But in America, there is a genre in
YouTube that have been garnering attention and popularity - Beauty Gurus. They are
YouTubers that post content related to makeup, whether that is reviews, tutorials,
hauls, or even lifestyle videos and have recently been gaining popularity from a wide
range of audiences.

According to a study aimed toward people aged 13 to 18, YouTubers ranked in
the top 5 slots for the most influential stars in 2014. 5 years from then, I believe the
YouTuber that currently has the biggest momentum is James Charles. He is a beauty
guru that started his channel 3 years ago and has since amassed a following of
approximately 16 million subscribers. He became the first male brand ambassador for
Cover Girl and the eyeshadow palette that he collaborated with Morphe sold out in a
mere 10 minutes, demonstrating his popularity. He is openly gay and his success
showcases the fact that America especially California, where he is based, is more
accepting toward the LGBTQ community. His catchphrase, “unleash your inner artist”
has a positive message towards teens in America where it is normal to start wearing
makeup at a young age, to not be afraid and express yourself, be different from the
people around you.

Another famous beauty guru is Jeffree Star. He has around 15.5 million
subscribers on his channel, and Forbes Magazine ranked him the 5th highest earning
YouTuber, with a yearly income of about 19 million dollars. He used his popularity to
launch Jeffree Star Cosmetics, and i1s a businessman that strategically uses his
platform to promote his products.

So why are beauty gurus so popular? I think part of this reason is because it is
common for people to put on flashy makeup and the fact that America is a melting pot.
With people that have different skin tones and eye shapes, comes the need for all sorts
of makeup tutorials, especially through videos. On top of that, it has become
increasingly common for people to watch reviews by consumers before deciding to
purchase a product. The fact that the jump in beauty content views from 25 billion
views 1in 2014 to 169 billion views in 2018 is the biggest proof.

Beauty Gurus are not as popular in Japan and it is interesting to see the
difference in the types of YouTubers that are popular between countries. I'm excited to

see how the YouTube world will change in the future.



